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Stereotypes 

• Stereotypes are pre-packaged expectations 
about behavior and characteristics of groups 

• They help us make more automatic decisions 
• May be correct or incorrect, static or changing 
• Apparent in all cultures and history 
• May affect major aspects of our world 

– poverty, education, sustainable development, social 
tranquility, and social evolution 
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Stereotypes are shorthand representations of characteristics of groups; they are labels that are applied, right or wrong, to everyone in a group. They simplify judgments about groups because they “pre-package” sets of expectations regarding attitudes, behaviors and abilities, and set social and customary norms about the groups to which the labels are applied. Stereotypes may be correct or incorrect. They may be essentially static or change substantially over time (e.g. racial, religious, or ethnic stereotypes that are changing today.) They are apparent in all cultures and throughout history. This study is an initial foray into the dynamics of stereotypes, particularly gender-relevant stereotypes. Stereotypes may be verifiable in fact or be simply an idea. 



Context 

• Stereotypes can carry positive or negative 
connotations: 
– Blacks are…  - Women are… 
– Jews are…  - Democrats aren’t.. . -  

• Learned (You've got to be taught to be afraid of people 

whose eyes are oddly made)  
• Travel like memes  
• Many deeply rooted in tradition or religion: 

ancient scores that need to be settled 
• And many are potentially dangerous 
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Dangerous because they lead to bad decisionsModern communications link geographically separated people with like minds and interests, spreading new ideas and attitudes. South Pacific- Rogers and Hammerstien



Kahneman on Stereotypes 
• The fast thinking, quick decision brain is lazy 
• Stereotyping is a way of reaching fast 

conclusions about members of a group 
• The stereotype is often not borne out by base 

rate statistics, and even if it is, many group 
members may not fit the image. 
– Tom is an orderly, neat, introverted individual. He loves to 

read. Is he more likely to be a salesman or a librarian? 
– Most people say librarian because of our librarian 

stereotype, but salesman might be a better guess because 
the description is meager, and there are 25 times more 
salesman.  
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Daniel Kahneman Thinking fast and slowBase rates may be a better basis for judgment



Why Study Gender Stereotypes? 
 

•  Stereotypes about women limit global progress  
 

• The Millennium Project tracks and reports on 15 
global challenges 

• The challenges interact; improving the status of 
women seems offers the possibility of 
improvements across the board. 

• Therefore important to understand the changes 
in store 
 



Categories of Concern 

• True stereotypes 
– Blondes tend to be silly 

 
• Behavior norms, societal and emotional 

aspects- almost stereotypes 
– Sexual harassment in the workplace is no big deal 

 
• Social and economic equity issues 

– Equal work deserves equal pay, regardless of 
gender 

 



Gender Stereotypes  

• Some stereotypes are verifiable 
 

• Stereotypes are dynamic- change with time 
 

• Differ among regions and cultures 
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The next few slides deal with these aspects



Verifiable Stereotypes 

Example of stereotype: women are worse drivers than men  

Number of Fatal Accidents 
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Using statistics collected in the United States by the Highway Transportation Safety Commission, it is possible to compare gender specific accident statistics. But what set of statistics should be used? Should the data be compared on an age-specific basis? Should only fatal accidents be included or all of those reported to the police? See Figure 1. However, men drive three times the number of miles driven by women in the US; hence, obviously the total number of accidents- fatal and otherwise- will be higher for men. If the accident data i prorated on the basis of miles driven, the picture changes as shown in Figure 2. Figure 1: Number of fatal accidents Figure 2 Accidents factoring in miles driven So, it turns out that young men have a worse record than young women; but through the ages of about 25 to 60, the records are comparable, and above the age of 60 the record of women is indeed worse than that of men. 



Stereotypes Change Over Time 

• Today’s vice is tomorrow’s virtue 
– Sexual mores 
– Evolution of “dirty” language 
– Miscegenation 

 

• Yesterday’s virtue is today’s vice 
– Crusades 
– Inquisition 
– Chastity belts 



Changes in Language 

Présentateur
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That critical word? 'Discrimination.' We know it now as a term meaning 'unfounded bias against a person, group, or culture on the basis of racial, gender, or ethnic background.' Prejudice, if you will.��The previous meaning of this word was: 'to draw a clear distinction between good and evil, to differentiate, to recognize as different.' Moreover, the connotations once associated with discrimination were favorable. A person of discrimination was one of taste and good judgment. With the change of the meaning into a negative term of bias, the English language was left without a single-word term for the act of choosing between alternatives wisely, and more importantly, left with a subterranean negative connotation for those who attempted to make such choices. ― L.E. Modesitt Jr., Archform: Beauty



Births to Unmarried Women 
 



Regional Differences: Gender Gap 
Economic Sub-Index 

 



What Drives Stereotype Change? 

• Technology, globalization, modernity  
• The spread of ideas and norms via new media 
• Increased access to education 
• Political and economic empowerment 
• Increased mobility and migration 
• Cultural and ideological shifts (Fiddler) 
• Regulations and improved judicial systems 
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And of course conferences like this one



What Impedes Stereotype Change? 
• Taboos  

• Religious and patriarchal structures 

• Inertia – traditions, customs, family Lack of 
institutional structures 

• Economic realities 

• Media stereotyping 

• Reluctance to accept the obsolescence of old 
ideas 



The Millennium Project Study 

• How gender stereotypes may change over 100 
years (1961 to 2061) 

•  Assessed 39 stereotype-like statements about 
women 

• Three questions for each stereotype: 
– Assume an opinion poll. What percentage would 

have said they believed it in 1961, in 2011, and in 
2061? 

– What is the role of the media in your region? 
– What is your personal belief about the validity of 

the statement?  
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Initial stereotype list came from a 2010 study on global stereotypes conducted by Simone di Zio, Lara Fontanella and Mara Maretti of University G. dAnnunzio, Pascara. Marie-Anne Delahaut and Philippe Destatte of the Destree Institute and Millennia2015 contributed to this list and helped identify and invite participants.
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RTDExamples:Violence against women is expected during warWomen are more peaceful than menWoman are raped because they ask for itA woman's job is to work at home for her familyWomen must obey and submit to their husbandsMen should make all important family decisionsWomen should have the right to divorce.Women should decide on issues about their bodiesWives need to be beaten occasionally



Diversity of Respondents 
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We had about 14,000 answers from the 180 people who answered the questionnaire. About 75% were women.People from 57 countries signed in and people from 50 countries provided answers to at least one question. Country representation heavily skewed to West and Europe:US 44Mexico 20Romania 11Canada 8Argentina 7Italy 6Czech Rep 6UK 5Respondents were not required to state their gender when they signed in, although almost everyone did; where gender was omitted it was inferred from the name of the respondent when possible. This provided a sample of 142 gender-identified respondents (out of 214 who signed in), of whom 41 (29%) were male and 101 (71%) were female. 



Caveats and New Ground 
• Delphi and RTD studies usually involve experts; 

this panel was of interested people  
• Not statistically significant, results represent 

beliefs of an informed group who told us about 
their observations, beliefs, and expectations.  

• The questions were formulated in a new way. 
• In reading the results please remember that the 

opinion polls were only hypothetical 



The 2061 Profile 

0,00 20,00 40,00 60,00 80,00 100,00 

34. Women are more peaceful than men.  

33. Women should be included in conflict … 

16. Equal work deserves equal pay 

9. Women should have the right to divorce.  



Ten Greatest Changers   
(ranked by absolute differences 1961-2061) 

0,00 20,00 40,00 60,00 80,00 100,00 

16. Equal work deserves equal pay 

7. Women must obey husbands 

31. Men make better leaders than women.  

37. Men should have rights not for women.  

27. Women are not good at technology.  

33. Women should be included in conflict … 

6. A woman's job is to work at home 

36. Normal for women to be excluded from … 

1961 
2061 



Ten Least Changers   
(ranked by absolute differences 1961-2061) 

0,00 20,00 40,00 60,00 80,00 100,00 

34. Women are more peaceful than men.  

10. Wives need to be beaten occasionally.  

1. Women are valued more for their … 

1961 

2061 



Highest Level of Agreement 
Men and women agreed on the percentage of population 
likely to accept some statements in 2061 

0 20 40 60 80 100 

11. Men should have priority to … 

13. Women are less reliable at work 

4. Women ask for rape 

6. A woman's job is at home  

29. A glass ceiling limits women 

20. Women decide whether to have … 

21. Women decide on their own … 

9. Women  have right to divorce 

Women 
Men 



Low Agreement 
For others men and women disagreed on 2061 acceptance 

0,00 20,00 40,00 60,00 80,00 100,00 

27. Women: bad at technology  

36. Women excluded from positions  

35. Women are worse drivers  

26. Women: better in arts than science  

5. Women less rational than men  

2. Appearance more important for women  

22. Women: more health issues  

23. OK for women's bodies in ads  

25. Women are not for dangerous jobs  

33. Women useful in conflict resolution  

Women 
Men 
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Hints of chivalryCountry differences were apparent but not enough data to present. 



Media and Stereotypes  



Media and Popular Beliefs 



Reasons & Comments 
– Sexual harassment is and always will be a big 

deal.  
 

– Women are much better at "multi-tasking" 
than men.  
 

– Women have more frail physique, men should 
protect them from any harm.  
 

– Sometimes men are better leaders because 
they are less sensitive and have stronger will.  

Présentateur
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Total reasons and comments received: 389Mostly explained cultural specifics



Reasons & Comments (2) 

– Women are becoming more and more valued 
for their intelligence, yet they are always 
measured by appearance and this will never 
change  
 

– Until we women choose dignity over 
popularity, this is not going to change.  
 

– Denying that women are more emotional than 
men is just denying what makes them so 
magically feminine...  
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Newly Suggested Stereotypes 
• A woman must marry and have children to feel 

fulfilled as a woman. 
• Stereotypes about women who are sex workers 

are missing. 
• The “gold-digger” stereotype – women and girls 

just want men's money. 
• Women who succeeded in their career are 

usually “supported” by a man in exchange for 
sexual favors. 

• Women who are smart are a threat to men. 
• Women create hurdles for other women. 
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In total, 22 new stereotypes were suggestedFreedom of religion to include atheism and agnosticism (illegal in some countries)Two countries still do not have female suffrage: Saudi Arabia but scheduled in 2015 (by coincidence) and Vatican (which has the least transparent election of all)



Beyond the Study 

• Same sex marriages 
• Modified prenatal genetics vs. random genes. 
• On the life extension pill vs. standard aging 
• Robot lovers 
• Population of migrant workers explodes 
• Discrimination on basis of atheism and 

agnosticism 
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Genetics: Decoding a gene cost 1 billion in 2003 and took 13 years. Now $2,000 and a week. By 2020  $100 and 1 hour (while you wait)



Conclusion 

• A slow but massive shift in gender stereotypes 
over the next few decades.  

• Old views of restricted societal roles for 
women are evolving to more liberal concepts, 
based on gender equity. 

• Differences between men and women persist 
for some stereotypes but converge for others 
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Early 20th century: only 2 countries allowed women to vote; now, nearly universal suffrageWomen represent 19.8% of parliamentarians, 16.7% of ministers, 17 women heads of statePatriarchal structures are being challengedMovement toward gender equity appears to be irreversible. Now international and national regulations protect women’s rights



For complete study report:  

www.millennium-project.org/millennium/Gender_Stereotypes.pdf 
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